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Important Notice

The information contained herein is meant for presentation purposes only and may not be used and relied upon by any other
party. Itis not to be taken in substitution for the exercise of judgement. You shall be solely responsible for making your own
independent investigation of the merits of the discussions mentioned in this presentation. Geely Automobile Holdings Limited does
not make any representations, warranty or guarantee as to the accuracy, completeness or correctness of the contents contained
herein. The reproduction and/or dissemination of the contents herein is prohibited without our prior approval. Geely Automobile
Holdings Limited and its officers, directors and employees accept no liability whatsoever for any direct or consequential loss
howsoever arising from any use of this presentation or further communication given in relation to this presentation or its contents
or otherwise arising in connection therewith.

This presentation may contain certain statements that are forward-looking, including those relating to the general business plans
and strategy of Geely Automobile Holdings Limited (the “Company”), as well as its subsidiaries and associates (collectively with
the Company, the “Group®). These statements typically contain words such as "will," "expects" and "anticipates" and other words
of similar import. By their nature, forward-looking statements involve risks and uncertainty because they relate to events and
depend on circumstances that will occur in the future. Actual results may differ materially from these forward-looking statements
due to a number of factors, including future changes or developments in the Company's business, its competitive environment, its
ability to implement its strategies and initiatives and respond to technological changes and political, economic, regulatory and
social conditions in the markets where the Group operates. The Company assumes no responsibility to update forward-looking
statements or to adapt them to future events or developments.

This document is not an offer of securities for sale in the United States. Securities may not be offered or sold in the United States
absent registration or an exemption from registration. Any public offering of securities to be made in the United States will be made
by means of a prospectus that may be obtained from the issuer and will contain detailed information about the issuer and
management, as well as financial statements. The Company does not intend to make a public offering of securities in the United
States.

Note: Sources of all data contained in this presentation are from Geely Automobile Holdings Ltd. except specified otherwise.




2018 Full Year Results

« Attributable profit +18% to
RMB12.55 billion

« Sales volume +20%

« Average selling price +1% (+8%
If including Lynk&Co sales)

* Higher margins (GP at 20.2%;
OP at 13.6%)

e Cash dividend +21% to
HK35 cents
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Sales Performance

Sales Volume (Units) 1 500.838

10-year CAGR*: 22.1%
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*CAGR: Compound Annual Growth Rate
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Average Ex-factory Prices (RMB )

10-year CAGR*: 6.4%
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Shareholders’ Return

Net Profit ( RMB Million) Cash DPS** (HK cents)
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*CAGR: Compound Annual Growth Rate

**DPS: Dividend Per Share
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2018 Highlights

Growth driven by new models

Full year contribution from
Lynk&Co JV
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Market share for passenger T S~ >
vehicles in China (from 5% to - —
6.2%)

Successful launch of Geely
Smart Ecosystem “GKUI”

eet

Substantial growth at
Genius AFC

NEV sales volume up 165%




Genius AFC

« Additional capital injection of
RMB1.1 billion by shareholders

« Provision of automobile financing
for 3 key auto brands under
Zhejiang Geely Group
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« Loan assets doubled from RMB9.7 GENIUS AFC
billion by end of 2017 to RMB19.3

billion by end of 2018
* Negligibly low default rate

« Net profit of RMB217 million
(2017: RMB48 million)
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Lynk&Co

* “01” well received at better than
expected sales volume and
retail prices

* Net profit of RMB668 million
(Net loss of RMB70 million in
2017)

Launch of PHEV version for “01” -
and two new models (i.e. “02” &
“03”)

Ranked number 3 in J.D. Power
2018 China Initial Quality study

(IQS)-mass market segment -




‘New Energy & Electrified Vehicles (NEEVS)

New NEEV models
NEEVs - Sales Volume (units)
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Sales Volume Breakdown

Total
-Domestic
-Exports

Key Models:

Boyue

New Emgrand

Vision

Emgrand GS

Emgrand GL

Vision X3

Vision SUV

Lnyk&Co 01

Vision S1

Binrui

* Including sales volume of Lynk&Co vehicles -

1,500,838
1,473,070

27,768

226,160
223,068
160,168
152,338
144,181
136,997
122,809

78,235

67,908

40,632

1,247,116
1,235,361

11,755

271,485
214,075
165,996
161,385
113,311
35,733
127,042
6,012
14,865

20%
19%
136%

-17%
4%
-4%
-6%
27%
283%
-3%
1201%
357%



Sales by Locations
2%

T_98%
Domestic = Exports

Sales by Segments

43%

57%

Sedan = SUV

Key Models:
Sedan: New Emgrand, Vision, Emgrand GL

SUV: Boyue, Emgrand GS, Vision X3, Vision SUV, Lynk&Co 01

" Sales Volume Breakdown (continue)

(Geely+Lynk&Co) - Market Share in
China PV Market**
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**3ource = China Association of Automobile Manufacturers ("CAAM)
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2018 Final Results

Revenue 106,595 92,761 15%
Gross profit margin ratio* 20.2% 19.4% 4%
Operating margin ratio** 13.6% 13.2% 3%
Profit after tax 12,674 10,735 18%
Attributable profit 12,553 10,634 18%
Diluted EPS (RMB cents)* 136.83 116.14 18%
Cash DPS (HK cents) 35.00 29.00 21%
Dec-2018 Dec-2017
Shareholders’ equity 44,944 34,462 30%
Net cash# 12,333 12,154 1%

* Gross profit margin ratio = gross profit / revenue

Operating margin ratio = (pre-tax margin before net finance costs , share-based payments, gain on disposal of subsidiaries and share of results of associates/joint
ventures) / revenue

# Diluted EPS = profit attributable to equity holders of the Company (diluted) / weighted average number of ordinary shares (diluted)

## Net cash = all cash /bank deposits — all bank borrowings — bond payables

s
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Financial Analysis

Sales of vehicles (RMB m)* 102,651 91,283 12%
Average unit price (RMB)* 74,362 73,550 1%
Average unit price (including Lynk&Co) 79510 73.895 8%
(RMB)

Return on equity 27.9% 30.9% -10%
EBITDA ratio* 15.8% 15.3% 3%
Selling expenses (% of T/O) 4.2% 4.4% -5%
Admin. expenses (% of T/O) 3.5% 3.2% 9%

* EBITDA margin ratio = (Profit for the year plus taxes, depreciation and amortization, and finance costs) / revenue
# Excluding sales volume of Lynk&Co vehicles

D




=

Financial Summary

* Profit grew faster at 25% after
excluding one off items

» Positive free cashflow despite
much higher capex

« High net cash level at
RMB12.33 billion level

e Issuance of US$300m bonds

* Interest expenses down 30%

* Moody’s credit rating outlook
upgraded to positive



New Products

“Geely” brand:

« Two multi-purpose vehicle
(MPV) models (including Jiaji)

* A new version of mid-size
sporty SUV under the “Boyue”
family

* A new AO segment SUV

* A pure electric sedan model

« Upgraded versions of all major
existing models

* “NEEV” versions for all major
existing models
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New Products

“‘Lynk&Co” brand:

A brand new model of
“‘Lynk&Co”

 “‘NEEV” versions for
“02” and “03” models
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2019 Outlook

« Target sales volume flat at
1.51 million units

« New product offerings at high
levels

« Significantly increase in NEEV
models

 Qversea sales continue to
recover and boost growth

further




