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Results HighlightsResults Highlights
• 2009 results benefited from strong sedan demand in 

C ffChina but partly offset by weak export market conditions

• Net profit up 35% to RMB1 183 million in 2009 (Diluted• Net profit up 35% to RMB1,183 million in 2009 (Diluted 
EPS up 17% to RMB 16.66 cents)

• On pro forma basis, excluding the impact from the 
acquisitions of additional stakes in vehicle manufacturing 
operations in mid-2008 and non-cash items, total vehicle p ,
sales revenue was up 60% to RMB13 billion, total after-tax 
profit was up 45%

• Final dividend up 44% to HK$ 2.3 cents per share



Results HighlightsResults Highlights

• The strong earnings performance in 2009 was mainly due e st o g ea gs pe o a ce 009 as a y due
to:
– Acquisition of additional stakes in vehicle manufacturing 

operations (from 46.8% to 91% effective 1 July 2008)
– 85% growth in sales volume in China, stable product prices and 

production costs during the periodproduction costs during the period

and despite:
– 49% YoY decline in export sales volumep
– Share of loss at MBH of RMB15M
– Negligible profit contribution from SLTI and DSIH
– Higher effective tax rates due to expiration of tax incentives and 

unification of tax rates in China (from 6% to 15%)



Achievements in 2009Achievements in 2009
• Completion of acquisition of the assets of DSI in Australia, significantly 

enhancing the Group’s technological and manufacturing capabilities in the 
f i i iarea of automatic transmissions

• Stable product prices, reflecting Geely’s improved brand image

• 85% growth in domestic sales volume, more than offsetting the 49% drop in 
exports sales volume

• Strengthening financial position with net cash increasing to RMB1.1 billion 
at the end of 2009 (RMB670m at the end of 2008)

• Stable ASP and margins despite shift of demand to smaller cars

• Successful launches of three new brands and their sales networks



Monthly Vehicle Sales PerformanceMonthly Vehicle Sales Performance



Vehicle Sales Volume BreakdownVehicle Sales Volume Breakdown
• Production of Ulion and other old 

models was terminated at the end of 
20082008

• Demand shifts towards lower-priced and 
smaller size cars as a result of the 
government tax incentives for vehiclesgovernment tax incentives for vehicles 
with 1.6L engines or below

• “Free Cruiser” remained the best selling 
models in terms of sales volume 

• Exports accounted for 6% of total sales 
volume in 2009 vs. 19% in 2008 and 12% 
in 2007

• Free Cruiser, Geely Kingkiong and 
Vision accounted for 76% of total sales 
volume



Consolidated Income StatementConsolidated Income Statement

• Other income included RMB216m 
subsidy income from governmentsubsidy income from government

• Shanghai LTI recorded a net profit of  
RMB2.8m

• Share of loss at MBH amounted to 
RMB15m in 2009

• On pro forma basis and excluding non-On pro forma basis and excluding non
cash items, revenue was up 67% and 
profit after taxation was up 45% in 2009

• Effective tax rate increased to 15% from 
6% in 2008 due to expiration of tax 
incentives and unification of tax rates

• Selling and Administrative expenses well 
controlled at less than 10% of revenuescontrolled at less than 10% of revenues



Consolidated Balance SheetConsolidated Balance Sheet
• Total cash balance increased 209% to 

RMB5.4bn at the end of 2009. Net cash also 
increased 68% to RMB1 1bnincreased 68% to RMB1.1bn

• A new RMB1.671bn 3% 2014 CB was issued 
to Goldman Sachs Group in November 2009

• Trade receivables from 3rd parties was only 
RMB559m, or less than 4% of revenue

• Note receivable amounted to RMB4.4bn or 
72% of total receivables

• Trade and other payables included 
RMB3.3bn payables to 3rd parties, RMB1bn 
payables to related parties, RMB1.5bn 
advanced payment from customers and 
RMB454m deferred government grants



Financial AnalysisFinancial Analysis
• Average sales price was maintained, 

helped by the launches of bigger sizehelped by the launches of bigger size 
vehicles like EC7 and TX4 in 2H2009

• Return on equity was affected by 
larger capital base as a result of alarger capital base as a result of a 
share placement in May 2009 and 
exercise of share options

• Gross margin was affected byGross margin was affected by 
significant drop in export sales 
volume

• Operating margin was further affectedOperating margin was further affected 
by lower subsidy income

• Administrative, distribution and 
selling expenses were well controlledselling expenses were well controlled 
at less than 10% of revenues



New ProductsNew Products
• GC515 mid-size sedan (1.5L)
• GC515-RV mid-size hatchback (1.5L)
• GX718 SUV (1.8L)
• EC825 large-size sedan (2.0L, 2.5L)
• Geely Panda Cross
• Geely Panda (1.5L, AT)
• Geely Jin Yin Crossy
• Existing models with AT from DSIH



OutlookOutlook
• Produces and sell 400,000 units of vehicles in 2010, up 22% from 

2009 (sales volume up 96% to 72 589 units in first two months of2009 (sales volume up 96% to 72,589 units in first two months of 
2010, achieving 18% of full year target)

• Expect the Group’s export sales to improve in 2010

• Growth to slow down in 2H2010 due to higher base for comparisonsGrowth to slow down in 2H2010 due to higher base for comparisons

• ASP to improve due to introduction of higher priced models in 2010 
and increased sales volume of EC7 series and TX4 modelsand increased sales volume of EC7 series and TX4 models

• Launches of 21 new and upgrade models in 2010


