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Results Highlights

• Respectable 1H2009 results despite challenging market 
conditions

• Net profit up 145% to RMB596 million in 1H2008 (Diluted 
EPS up 115% to RMB 8.93 cents)

• On pro forma basis, excluding the impact from the 
acquisitions of additional stakes in vehicle manufacturing 
operations in mid-2008, total revenue was up 35% to 
RMB5.9 billion, net profit was up 21% from 1H2008



Results Highlights

• The strong earnings performance in 1H2009 was mainly 
due to:
– Acquisition of additional stakes in vehicle manufacturing 

operations (from 46.8% to 91% effective 1 July 2008)
– 29% growth in sales volume, stable product prices and production

costs during the period

and despite:
– Startup Losses at 51%-owned Shanghai LTI of RMB12 million
– 69% YoY decline in export sales volume
– Higher effective tax rates due to expiration of tax incentives and 

unification of tax rates in China



Achievements in 1H2009
• Completion of acquisition of the assets of DSI in Australia, significantly 

enhancing the Group’s technological and manufacturing capabilities in the 
area of automatic transmissions

• Stable product prices, reflecting Geely’s improved brand image

• 52% growth in domestic sales volume, more than offsetting the sharp drop 
in exports sales volume

• Strengthening financial position with net cash increasing to RMB1.5 billion 
at the end of 1H2008 (RMB670m at the end of 2008)

• Relatively stable ASP and margins despite shift of demand to smaller cars

• Successful launches of three new brands and their sales networks



Monthly Vehicle Sales Performance



Vehicle Sales Volume Breakdown
• Production of Ulion and other old 

models was terminated at the end 
of 2008

• Demand shifts towards lower-
priced and smaller size cars as a 
result of the government tax 
incentives for vehicles with 1.6L 
engines or below

• “Free Cruiser” was the fastest 
growing and the best selling 
models in terms of sales volume 

• Exports accounted for 5% of total 
sales volume in 1H2009 vs. 19% in 
2008 and 12% in 2007



Consolidated Income Statement

• Other income included RMB149m 
subsidy income from government

• Net loss at Shanghai LTI amounted 
to RMB11.7m

• Share of loss at MBH amounted to 
RMB1.89m in 1H2009

• On pro forma basis, revenue was up 
35% and net profit was up 21% in 
1H2009

• Effective tax rate increased to 14% 
from 6% in 2008 due to expiration of 
tax incentives and unification of tax 
rates



Consolidated Balance Sheet
• Total cash balance increased 

68% to RMB2.9bn at the end 
of 1H2009. Net cash more 
than doubled to RMB1.5bn

• All outstanding CBs were 
redeemed on 10 April 2009

• Trade receivables from 3rd

parties was only RMB287m

• Trade payables included 
RMB1.3bn trade payables to 
3rd parties



Financial Analysis
• Average sales price was 

affected by shift of demand to 
smaller size and thus cheaper 
vehicles

• Return on equity was lifted by 
acquisitions of additional 
stakes in vehicle 
manufacturing operations in 
mid-2008

• Despite slightly lower ASP, 
operating margins were 
maintained at healthy levels 
as administrative, distribution 
and selling expenses were 
well controlled at less than 
10% of revenues



New Products

LAUNCHED
• GLEAGLE: “Geely Panda” (1.3L, AT)
• 2nd Generation of Geely Kingkong (1.5L)
• ENGLON:  “TX-4” taxi vehicle (2.4L, 2.5L diesel)
• Geely Vision (1.5L)
• Maple: “SC618” Haijin (1.8L)

TO BE LAUNCHED
• EMGRAND: “EC718” (1.8L)
• EMGRAND: “EC718-RV” (1.8L)
• EMGRAND: “EC825” (2.5L)
• GLEAGLE: “Geely Panda” (1.0L, AT and MT)



New Products – EMGRAND EC718

Engine size: 1.8L D-CVVT (5 speed M/T)
Dimension: 4635/1789/1470
Wheelbase: 2650
Maximum output: 102Kw/6,000rpm
Top speed: 185 km/hour
Engine: GETEC JLy4G18
Fuel Efficiency: 6.5L/100km
Emission: Guo IV
Retail prices: RMB82,800 – 111,800



Outlook
• Produces and sell 250,000 units of vehicles in 2009, up 22% from

2008 (sales volume up 32% to 162,361 units in their first seven 
months of 2009, achieving 65% of full year target)

• Expect demand for sedans in China to remain strong, and the 
Group’s export sales to improve further in 2H2009

• Growth to speed up in 2H2009 due to lower base for comparisons

• ASP to improve due to introduction of higher priced models like TX-4 
and EC718

• Effective tax rates to stabilize in 2H2009
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