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Financial SummaryFinancial Summary



Results HighlightsResults Highlights
• Encouraging 1H2010 results despite challenging g g p g g

market conditions

• Net profit up 35% to RMB805 million in 1H2010 
(Diluted EPS up 12% to RMB 9.96 cents)

• Excluding non-cash expenses related to granting of 
share options to employees, underlying net profit was p p y , y g p
up 60% to RMB967 million, in line with sales volume 
growth of 42% and revenue growth of 55%



Results HighlightsResults Highlights
• The strong earnings performance in 1H2010 was mainly g g p y

due to:
– 42% growth in sales volume
– Better product mix and 13% increase in average ex-factory price
– Stable production cost
– Increase in subsidy incomeIncrease in subsidy income

and despite:
– Operating losses at Shanghai LTI and MBH
– Continued slow export sales
– RMB162 million non-cash expenses related to share options
– High startup costs at newly built Jinan and Chengdu plantsHigh startup costs at newly built Jinan and Chengdu plants



Achievements in 1H2010Achievements in 1H2010
• Stable product prices and better margins, reflecting 

Geely’s improved brand imagey p g

• 44% growth in domestic sales volume, maintaining 4.1% 
market share in Chinamarket share in China

• Strengthening financial position with net cash increasingStrengthening financial position with net cash increasing 
31% to RMB1.5 billion at the end of 1H2010

13% i i ASP d t i d d t i• 13% increase in ASP due to improved product mix

• Australia-based DSIH returned to profitability• Australia-based DSIH returned to profitability



Monthly Vehicle Sales PerformanceMonthly Vehicle Sales Performance



Vehicle Sales Volume BreakdownVehicle Sales Volume Breakdown

• Demand shifts towards higher-priced and 
bigger size cars as a result of the goodbigger size cars as a result of the good 
market response to Englon SC7 and 
Emgrand EC7

• “Free Cruiser” remained the best selling ee C u se e a ed t e best se g
models in terms of sales volume but sales 
volume was down YoY ahead of launch of 
its upgraded version in 2H2010

E t t d f 3 5% f t t l l• Exports accounted for 3.5% of total sales 
volume in 1H2010 vs. 6% in 2009

• Geely Vision, Englon SC7 and Emgrand EC7 
were key growth drivers in 1H2010were key growth drivers in 1H2010, 
accounting for 43% of total sales volume

• Vehicles sold under three new brands 
accounted for 38% of total sales volume



Consolidated Income StatementConsolidated Income Statement

• Other income included RMB511m subsidy 
income from governmentincome from government

• Net loss of RMB11.4 million at Shanghai 
LTI’s manufacturing operation

• Share of loss at MBH amounted to RMB7.3 
million in 1H2010

• Non-cash expenses related to grant of shareNon cash expenses related to grant of share 
options to employees amounted to RMB162 
million

• Net profit would have grown 60% if the 
share option expenses were excluded

• Effective tax rate increased to 17% from 
14% in same period last year due to 
expiration of tax incentives and unificationexpiration of tax incentives and unification 
of tax rates



Consolidated Balance SheetConsolidated Balance Sheet
• Total cash balance increased 17% to 

RMB6.3bn at the end of 1H2010. Net cash 
up 31% to RMB1.5bn

• Trade receivables from 3rd parties was 
RMB662m or less than half a month’sRMB662m, or less than half a month s 
sales

• Trade payables included RMB1.5bn trade 
payables to 3rd parties, or equivalent to 
1.2 month’s cost of sales

• Advanced payment from customersAdvanced payment from customers 
down 20% to RMB1.2bn, or equivalent to 
75% of average monthly sales revenue

S b id i i d b t t t• Subsidy income received but not yet 
booked amounted to RMB783m at end of 
1H2010 vs RMB454m at end of 2009 



Financial AnalysisFinancial Analysis
• Average sales price increased by 13% 

due to improved product mix

• Gross margin was maintained as price 
cuts at some models largely offset by 
improved product mix

• Operating margins improved slightly due 
to higher subsidy income

• Administrative expenses increased faster 
due to inclusion of startup costs at Jinan 
and Chengdu plants

• Administrative, distribution and selling 
expenses were well controlled at less 
around 10% of revenues



New ProductsNew Products

• EMGRAND “EC8” (2.0L, 2.5L)
• EMGRAND “EC7” CVT version (1.8L)
• EMGRAND “GC5” (1.5L)

EMGRAND “EX7” SUV(1 8L)• EMGRAND “EX7” SUV(1.8L)
• ENGLON “SC5” (1.3L, 1.5L)

U d d i f “GLE l+ Upgraded version of “GLEagle 
Panda”, Geely “JinYin”, “Vision” 
and “Free Cruiser”



OutlookOutlook
• Produces and sell 400,000 units of vehicles in 2010, up 22% from 

2009 (sales volume up 34% to 217 418 units in their first seven2009 (sales volume up 34% to 217,418 units in their first seven 
months of 2010, achieving 54% of full year target)

• Expect competition in both the domestic and export market to 
intensify in the remainder of the year

• Growth to slow down in 2H2010 due to higher base for comparisons

• More models qualified for new subsidies for energy saving vehicles• More models qualified for new subsidies for energy-saving vehicles 
to be launched in the second half

• ASP to benefit further from the launches of more higher priced 
models in the coming few months


